easy@survey o889

CASE STUDY - CONCEPT TEST PRODUCT:
OPTIMIZATION PRODUCT IDEA

BUSINESS CHALLENGE

Evaluating a new product idea to find potential areas of improvement to ensure a
successful launch and generate in-market impact.

RESULTS

It became clear that the product proposition resonated strongly amongst the primary
target audience, but that they needed to tailor their communication to also convince a
broader target audience to purchase their product by choosing different RTB's.
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KEY TAKE OUT

Based on the outcomes of this study, our client changed the focus of their
communication strategy to make their product appealing for a broader target. The
product launched successfully and can now be bought nationwide.

easy2survey is the automated research engine of the DVJ Research Group and is based in the UK and The Netherlands. easy2survey is certified for the highest quality ISO
standards for market research (1S020252) and panel management (1ISO026362). The DVJ Research Group has been awarded best market and analytics bureau of the year.

www.easy2survey.com | info@easy2survey.com




