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CASE STUDY - CAMPAIGN EVALUATION:
DETERMINING THE SUCCESS OF A CAMPAIGN IN
MULTIPLE COUNTRIES

BUSINESS CHALLENGE

Understanding the effect of campaigning in different countries (UK, DE, FR) to determine
the country where the campaign is most successful.

RESULTS

The results showed that all countries were able to increase advertising recall, but the
creative evaluation of the TV commercial uncovered local nuances. In France the
commercial was evaluated above benchmark on all metrics, whereas the evaluation in
the other countries was below benchmark, especially on activation (interest and
purchase intent). Therefore, only in France the campaign was also able to impact the
brand in the lower part of the funnel (consideration and preference).

CREATIVE EVALUATION BRAND EFFECTS
;ulr‘ - . I ] L - I '
raln™ L7 ]
I % = - I 7 B
rcaaing [ 3 Erarsniog [N 374 ervrsiing [N 4 . o . o o
Relevancy M 18% Relevancy 1l 15% Relevancy NI 3a% awareness o awiareness - awareness ant
e I 20% — i I 53¢ _ - - _
3 Consideration Consideration Consideration
Understanding -1‘:& Understanding I = Urderstanding _W s5% an 3% 55w 1
— — Sran ey O 4% .
Preferance Preference Preference
= 1-measurement Benchmark = 1-measurement Benchmark = 1-measurement Benchmark O-measurement = 1-measurement O-measurement = 1-measurement O-measurement & 1-measurement
Figure 1: Evaluation TV commercial per country Figure 2: Brand effects per country

KEY TAKE OUT

Based on these results the client decided to continue the campaign in France. For the
other countries they briefed the creative agency to adjust the current TV commercial to
create a stronger fit with each local market.
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