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Case Study – brand health check: 

understanding brand position 

 

Business Challenge 

Understanding the positioning of the brand within the competitive field. 

 

Results 

The brand test allowed the client to get a better understanding of their brand 

positioning, taking into account their most important competitors without having to 

reserve a big research budget. The study immediately showed the key focus areas – 

brand awareness was on par with competitors, but the conversion to consideration 

lagged behind. The evaluation on imagery showed were the brand was outperformed by 

the main competitors. 

 

 

 

Key take out 

The results provided the client with a deeper understanding of their brand positioning 

and uncovered clear focus areas to improve brand consideration.  

  

 
 

 

Figure 1: Brand funnel against competition Figure 2: Image against competition 

 


